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The article explores the evolution of Pop Art in fashion design from the mid-

1950s to 2026. The author identifies three waves of the style’s development: the 

rebellious first wave of the 1960s (Mary Quant, Andy Warhol, Yves Saint 

Laurent), the more complex second wave of the 1980s–1990s (Versace, 

Westwood, Lacroix), and the contemporary third wave, where digital printing, 

artist collaborations, and upcycling merge with Pop Art’s signature irony (Prada, 

Moschino, Marni). Special attention is paid to the key characteristics of the style 

and its continuing role as a tool for self-expression and social commentary in 

modern fashion. 
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In today’s fashion world, where trends change at a dizzying pace, Pop Art 

continues to be one of the most enduring and influential sources of inspiration. 

More than six decades after its emergence, this artistic movement has not only 

retained its relevance but has also acquired new forms of expression — from 

digital printing on the runways of luxury brands to eco-friendly upcycling 

projects by student designers. Bright colors, bold graphic images, irony, and a 

direct appeal to mass culture make Pop Art the ideal language for clothing that 

today serves not only as a functional item but also as a powerful means of self-

expression and social commentary. 

Pop Art (from the English *popular art*) emerged in the mid-1950s to early 1960s 

in Britain and the United States as a reaction to Abstract Expressionism and elitist 

“high” art. Artists such as Andy Warhol, Roy Lichtenstein, Richard Hamilton, 

and James Rosenquist began actively using images from mass culture: 

advertising, comics, product packaging, portraits of celebrities, and everyday 

consumer goods. Through a vibrant color palette, repetition of motifs, and ironic 
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subtext, Pop Art erased the boundaries between “high” and “low” art, between 

the gallery and the street, and between a unique artwork and a mass-produced 

product. It both reflected and critiqued the consumer society of the postwar era, 

transforming the banal into the iconic. 

The purpose of this article is to trace the evolution of Pop Art in the context of 

clothing design from its first manifestations in the 1960s to 2025. The article 

examines how Pop Art has transformed from experimental prints and paper 

dresses into a powerful tool of modern design, where digital technologies, 

sustainable development, and cultural irony intertwine in new forms. 

Pop Art emerged in the mid-1950s almost simultaneously in Britain and the 

United States, becoming one of the brightest artistic phenomena of the second 

half of the 20th century. Its birth is commonly associated with 1956 — the year 

of the “This is Tomorrow” exhibition in London, where British artists from the 

Independent Group (Richard Hamilton, Eduardo Paolozzi, Peter Blake, and 

others) first presented works inspired by American mass culture. 

In Britain, Pop Art developed against the backdrop of postwar recovery and the 

young generation’s acute desire to break free from the grayness of rationing and 

economic restrictions. Artists turned with irony and admiration to the images of 

the American consumer paradise: bright advertising, comics, product packaging, 

cinema, and rock ’n’ roll. In the United States, the movement gained strength a 

little later — in the late 1950s to early 1960s. Here it acquired a more large-scale 

and commercial character thanks to artists such as Andy Warhol, Roy 

Lichtenstein, James Rosenquist, and Claes Oldenburg. American Pop Art became 

a direct reflection of the triumph of consumer society, mass production, and 

media culture. 

The key prerequisites for the emergence of Pop Art were three interrelated 

phenomena of the postwar era: 

- The postwar economic boom and the flourishing of consumer culture. Economic 

recovery, the growth of the middle class, and mass production of goods created a 

society in which consumption became not just a necessity but a way of life. 

Advertising, television, magazines, and product packaging filled everyday life 

with bright, repeating images. 
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- Youth culture. For the first time in history, teenagers and young people emerged 

as a distinct social group with their own values, fashion, and leisure. They actively 

rejected the norms of the previous generation and sought new forms of self-

expression. 

- Rock ’n’ roll and the explosion of popular music. The emergence of rock ’n’ 

roll in the mid-1950s (Elvis Presley, Chuck Berry, and others) created a powerful 

cultural impulse that united music, fashion, and visual art into a single youth 

subculture. 

It was at the intersection of these processes that the natural and rapid transition of 

Pop Art from fine art to textiles and clothing occurred. Pop Art artists saw no 

fundamental difference between a gallery canvas and everyday objects. Andy 

Warhol, who began his career as a commercial illustrator for *Glamour* and 

*Vogue* magazines, was among the first to design textile patterns. His silkscreen 

prints featuring Campbell’s soup cans, portraits of Marilyn Monroe, and other 

icons of consumption were easily transferred to fabrics. 

As early as the late 1950s and early 1960s, young textile and clothing designers 

began actively borrowing Pop Art aesthetics. In London, Mary Quant, recognized 

as the “mother of the miniskirt,” introduced bright geometric prints and Op Art 

motifs into fashion, which perfectly matched the dynamic youth fashion of the 

time. In France, Yves Saint Laurent presented a collection in 1965–1966 directly 

titled “Pop Art,” which included the famous Mondrian dress — a direct quotation 

from Piet Mondrian’s painting, adapted for wearable clothing. 

Thus, at an early stage, Pop Art overcame the traditional boundaries between 

“high” art and applied design. Clothing became not just a carrier of fabric, but a 

mobile canvas on which ideas of the democratization of art, criticism (and at the 

same time glorification) of consumption, and the rebellion of the younger 

generation against conservative norms were reflected. The first steps of Pop Art 

into fashion laid the foundation for its further development: from experimental 

paper dresses and silkscreen prints of the 1960s to complex collages and digital 

technologies in subsequent decades. 

3. Three Waves of Pop Art in Clothing Design 

The development of Pop Art in clothing design can be conditionally divided into 

three waves, each reflecting changes in society, technology, and cultural 
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demands. This periodization, proposed in Xiaomeng Liu’s study (2020), allows 

us to trace the evolution from the rebellious simplicity of the 1960s to the mature 

collages of the 1980s–1990s and the technologically advanced, eco-friendly 

interpretations of the 21st century. 

3.1. First Wave (1960s) — “Youth Revolution” 

The first wave of Pop Art in fashion coincided with the powerful youth rebellion 

of the 1960s and was called the “youth storm.” During this period, fashion finally 

shifted from elitist haute couture to democratic, simple, and bright forms oriented 

toward the younger generation. Clothing became short, dynamic, and 

provocative, emphasizing the rebellious spirit of the era. 

One of the key figures was British designer Mary Quant, who invented the 

miniskirt and actively used Op Art and geometric prints in her collections. Her 

models were distinguished by bright colors, simple silhouettes, and graphic 

patterns that perfectly conveyed the energy of youth culture. Op Art elements 

created optical illusions and dynamism, making the clothing visually active. 

The central figure of Pop Art in fashion was Andy Warhol. Starting as a 

commercial illustrator, he transferred silkscreen techniques to fabric and clothing. 

The most famous examples were the paper dresses (Campbell’s Souper Dress) 

with repeating motifs of Campbell’s tomato soup cans, as well as evening dresses 

and T-shirts featuring portraits of Marilyn Monroe and Coca-Cola bottles. 

Silkscreen printing allowed images to be reproduced quickly and cheaply, erasing 

the line between art and mass product. 

Yves Saint Laurent also made a significant contribution. In 1965–1966, he 

presented a collection titled “Pop Art,” the central element of which was the 

famous Mondrian dress — a direct borrowing of Piet Mondrian’s composition. 

This dress became a symbol of the fusion of high art and wearable clothing. The 

exhibition “Pop Art Fabrics and Fashion: from Warhol to Westwood” 

(TextielMuseum, 2016) clearly demonstrates how Pop Art penetrated textiles in 

the 1960s: from Mary Quant’s geometric Op Art fabrics to the Space Age 

materials of Paco Rabanne and Pierre Cardin. 

Thus, the first wave was characterized by simplicity of form, brightness of color, 

and the use of traditional silkscreen printing. Pop Art in clothing became a 

manifesto of the youth revolution, making art accessible and everyday. 
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3.2. Second Wave (mid-1980s — mid-1990s) 

The second wave of Pop Art in fashion occurred during a period of economic 

growth, rising consumption, and the flourishing of individualism. Designs 

became more mature, complex, and diverse. The simple graphic prints of the first 

wave gave way to collages, mixing of styles, punk elements, and surrealistic 

motifs. Pop Art retained its irony and provocation but was enriched with new 

artistic techniques. 

Prominent representatives of this wave were Christian Lacroix, Roberto Cavalli, 

and Gianni Versace. Lacroix used large portraits printed on lingerie in his 

collections (particularly at the Autumn-Winter 1994 show in Paris) and 

complemented them with punk elements — rhinestones, studs, and torn details. 

Roberto Cavalli experimented with surrealism: in his 1997 collection, he created 

a long dress with a print of “torn” fabric on the chest, creating a deceptive and 

humorous effect. 

Gianni Versace actively worked with portraits of celebrities (including Marilyn 

Monroe) and bright, luxurious prints. His approach combined glamour and 

provocation, making Pop Art more theatrical and sensual. 

A special place belongs to Vivienne Westwood, who combined Pop Art with 

punk culture. Her “shocking” shirts, radical fabrics, and anti-authoritarian motifs 

became a vivid example of punk-Pop Art. The TextielMuseum exhibition 

emphasizes how, in the 1970s (the transitional period to the second wave), 

Westwood and other designers used simple T-shirts and jeans as a canvas for bold 

statements. 

The second wave was distinguished by greater maturity of patterns: collages and 

the mixing of punk, surrealistic, ethnic, and geometric elements made Pop Art 

more multi-layered and emotional. Traditional silkscreen printing remained the 

main technique, but designers increasingly turned to collage techniques and 

decorative additions (rhinestones, ruffles, appliqués). 

3.3. Third Wave (21st Century — Present Day) 

The third wave of Pop Art, which began in the early 21st century and continues 

to this day, is characterized by technological breakthrough and the return of the 

style in a broader and more seductive format. Compared to the second wave, it 
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has expanded not so much in depth as in width, covering the mass market, 

accessories, and even interiors. 

The main revolution was digital printing. Unlike traditional silkscreen printing, 

digital printing allows complex images to be applied directly onto fabric without 

screens or templates. It saves dyes, water, and energy, reducing environmental 

impact, and gives designers almost unlimited freedom in creating patterns. As 

Xiaomeng Liu (2020) notes, digital printing has made Pop Art more eco-friendly 

and accessible for mass production. 

Bright examples of the third wave include collections by Prada (collaborations 

with contemporary artists to create rich, colorful female portraits in Pop Art 

style), Moschino under the direction of Jeremy Scott (ironic references to 

consumer culture, logos, and advertising), Thom Browne (realistic prints with 

flowers and romantic motifs), and House of Holland (bold animalistic patterns — 

leopard, python, zebra — with a humorous subtext). 

Modern designers actively engage in collaborations with artists (Prada, Louis 

Vuitton, Moschino), which enhances the artistic value of clothing. Today, Pop 

Art is present not only in high fashion but also in the mass segment — on T-shirts, 

swimwear, accessories, and streetwear. 

The third wave demonstrates how Pop Art has adapted to the digital age and 

demands for sustainable development while retaining its main strength — 

brightness, irony, and the ability to turn the ordinary into art. 

4. Key Characteristics of Pop Art in Clothing Design 

Despite its evolution over more than six decades, Pop Art retains a number of 

stable formal and semantic characteristics that make it easily recognizable in 

clothing design. An empirical study by Korean authors Kim Eun Ha and Cho Jang 

Suk (2008), which analyzed 444 T-shirt designs from 2001 to 2005, identifies 

four main characteristics of Pop Art in clothing. These features are confirmed in 

both earlier and modern sources. 

Firstly, the popularization of images. Pop Art actively uses recognizable visual 

motifs from mass culture. At the forefront are images of celebrities — especially 

portraits of Marilyn Monroe, which appear in all three waves: from Andy 

Warhol’s silkscreen works to Gianni Versace’s dresses and modern 

collaborations. Equally popular are characters from comics, cartoons, and 
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caricatures. Everyday consumer images also play a significant role — Campbell’s 

soup cans, Coca-Cola bottles, and logos of well-known brands. These motifs 

democratize art, turning clothing into a carrier of pop culture icons. 

Secondly, lettering, graffiti, and logos. Text in Pop Art clothing plays no less a 

role than the image. Letters, numbers, slogans, and entire phrases often become 

the dominant element of the design. In the Korean study, lettering ranked first 

among the characteristics. The graffiti style, street inscriptions, brand logos, and 

ironic slogans emphasize Pop Art’s connection with urban culture and 

advertising. 

Thirdly, assemblage and collage. This characteristic is particularly evident in the 

transition from flat prints to volumetric and multi-layered design. Assemblage 

implies the combination of different materials and techniques: mixing two or 

more types of textiles, adding non-textile elements (plastic, metal, rhinestones), 

and creating a three-dimensional effect. A modern interpretation is the upcycling 

collage. In Mia Winsted’s “Wearable Pop Art” project (Aesthetics of Design, 

2025), students create bucket hats, bags, scarves, and accessories from recycled 

fabric scraps, assembling them into bright Pop Art-style collages. 

Fourthly, a bright color palette and graphic techniques. Pop Art is unimaginable 

without saturated, contrasting colors: pure red, yellow, blue, pink, and acid 

shades. Graphic techniques include clear contours, repeating motifs, rasterization 

(as in Lichtenstein), large flat color fields, and optical illusions. 

Thus, the four key characteristics — popularization of images, lettering, 

assemblage/collage, and bright color scheme — form a stable “code” of Pop Art 

in clothing design. 

5. Technologies and Materials in Design 

Technological evolution plays a key role in how Pop Art is embodied in clothing. 

From traditional manual methods to digital innovations and sustainable practices 

— each era has introduced new possibilities for realizing characteristic Pop Art 

techniques. 

Traditional technologies dominated the first and second waves. The main method 

was silkscreen printing (serigraphy), which Andy Warhol mastered brilliantly. 

Hand painting and stencil printing were used to create exclusive models and 

experimental textiles. 
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Modern technologies have radically changed design possibilities. Digital printing 

has become the real revolution of the third wave. Unlike silkscreen printing, it 

does not require screens or templates, allows the application of the most complex 

multi-color images directly onto fabric, and significantly reduces the 

consumption of dyes, water, and energy. 

 

Sustainable approaches are becoming increasingly important. Among them, 

upcycling stands out — the processing of old materials into new designer 

products. A vivid example is Mia Winsted’s student project “Wearable Pop Art” 

(2025), where Pop Art aesthetics are created through collages of recycled fabric 

scraps. 

6. Modern Interpretations and Cases 

In the 21st century, Pop Art is actively present both in high fashion and in the 

mass market, adapting to digital culture and demands for sustainability. 

Vivid examples from the 2020–2025 collections demonstrate the vitality of the 

style. Prada regularly uses Pop Art motifs in the form of stylized female portraits 

and bright graphic prints. Moschino under Jeremy Scott continued the traditions 

of ironic Pop Art, creating collections with references to consumer culture, logos, 

and advertising. Thom Browne and House of Holland offer more subtle or, 

conversely, bold interpretations. 

Pop Art has a strong influence on the mass market. T-shirts with celebrity 

portraits, comic prints, and lettering remain classics of streetwear. Accessories 

and swimwear often use bright Pop Art patterns, making the style accessible to a 

wide audience. 

An important aspect of modern interpretations remains social commentary. Pop 

Art retains its ability for irony and criticism of consumer society. 

7. Conclusion 

Pop Art has come a long way in clothing design — from the rebellious 

experiments of the 1960s to technologically advanced and environmentally 

conscious solutions of the 2020s. Throughout the three waves, it has preserved 

its key characteristics while constantly adapting to changes in society and 

technology. 
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Today, Pop Art demonstrates remarkable vitality. Digital printing has expanded 

creative possibilities and reduced the environmental footprint, upcycling has 

added depth and social responsibility, and collaborations between artists and 

designers continue to blur the boundaries between art and fashion. 

Pop Art remains an eternal source of inspiration for designers because it offers a 

universal visual language capable of entertaining, provoking, and reflecting the 

spirit of the times. By turning the ordinary into the iconic, it reminds us that 

clothing can be not only a functional item but also a powerful means of artistic 

expression and cultural dialogue. In an era when the boundaries between art, 

fashion, and everyday life are increasingly blurred, Pop Art continues to prove its 

relevance and inexhaustibility. 
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